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The Ultimate Graphic Design Checklist 
for New Businesses 
Starting a new business is exciting, but it comes with a long to-do list, especially when it comes to 
creating a consistent and professional brand identity. Graphics play a key role in establishing your 
business’s visual presence and attracting the right audience. Here's a checklist of essential graphic 
design needs to get your new business off to a strong start.  

1. Branding Basics

Your brand is the foundation of your business identity. Start here:  

- Logo Design

   - Primary logo  

   - Secondary logo or simplified icon version  

   - Logo variations for dark/light backgrounds  

- Brand Color Palette

   - Primary, secondary, and accent colors  

   - Hex, RGB, and CMYK values for consistency  

- Typography

   - Primary fonts for headings and body text  

   - Web-safe font alternatives  

- Brand Style Guide  

   - Guidelines for using logos, colors, and fonts  

   - Visual tone and imagery preferences  



2. Print Collateral  

Even in the digital age, printed materials are essential for networking and local promotion:  

- Business cards  

- Letterhead and envelope design  

- Brochures, flyers, or postcards  

- Presentation folders  

- Packaging design (if applicable)  

3. Digital Assets

Your online presence requires eye-catching and cohesive visuals:  

- Website Graphics  

   - Website banner and hero images  

   - Custom icons and buttons  

   - Background images or patterns  

- Social Media Content

   - Profile pictures and cover photos for all platforms  

   - Branded post templates for quotes, promotions, and updates  

   - Highlight covers for Instagram stories  

   - Ad creatives for social campaigns  

- Email Marketing 

   - Email header and footer design  

   - Branded email templates  



- Digital Ads

   - Banner ads (various sizes)  

   - Sponsored post graphics 

 

4. Product and Service Assets  

If you sell products or services, these designs are key:  

- Product packaging or labels  

- Digital mockups for online listings  

- Service menus or pricing guides  

- Instruction manuals or "how-to" guides  

5. Event and Promotion Materials  

If you’re hosting events or running promotions, prepare these:  

- Event posters or invitations  

- Pop-up banners or roll-up displays  

- Booth or table signage for trade shows  

- Coupons or promotional cards  

6. Video and Animation Elements  

With video content dominating digital platforms, consider:  

- Logo animation or intro clips  



- Lower-third graphics for videos  

- Branded slide decks for webinars or presentations  

- End-screen templates for YouTube  

7. Miscellaneous Needs 

Don’t forget the small but important details:  

- Favicon for your website  

- Watermarks for photos or videos  

- Custom QR code designs  

- Apparel graphics (e.g., for uniforms or merchandise)  

Why is Visual Identity Important?

First Impressions: It’s often the first thing people notice about your business.

Recognition: Helps your audience recognize and remember your brand.

Trust and Professionalism: A consistent and well-designed visual identity builds credibility.

Differentiation: Sets your business apart from competitors.

Emotional Connection: Colors, imagery, and design evoke emotions and align with your brand’s 
values.

Tips for Success 



- Hire a Professional Designer: If budget allows, a professional can create a cohesive identity that 
sets your business apart.  

- Use Design Tools: Platforms like Canva, Adobe Express, or Figma are great for DIY design.  

- Consistency is Key: Stick to your brand guidelines across all platforms and materials.  

- Test Your Designs: Get feedback from friends, colleagues, or customers before finalizing.  

With this checklist, you'll be well on your way to building a strong, professional visual identity for 
your new business. Which item are you tackling first? Let us know in the comments!  


